
April 2017 

www.bhsu.edu/leadercast 
Student $10   |    Education, Non-Profit, Government $49    |     General Public $59 

Admission includes lunch and refreshments. 

Co-sponsored by Help-U-Rent, Auto Choice, Phillips 66, and Bunky’s BBQ! 

Exit 8 & 14 
 

April Gone Fishin’ Mixer 

Thursday, April 27th             5:00-7:00 PM 
@ Auto Choice Spearfish 

321 S. Heritage Drive, Corner of Heritage Drive & Colorado Blvd.  



New March Business Member 

Tri State Museum 
& Visitor Center 

Kristi Thielen 
415 5th Ave., Belle Fourche, SD 

605-723-1200       www.thetristate.com 

 

March Ambassador Visits 

Grand Opening  
TJ’s Laundromat  

Tim Goodwin 
919 E, Colorado Blvd., Spearfish 

(605) 717-7837  
www.facebook.com/bubblesandbrew16 

New Member  
Backlash Motorcycle Shop 

Cody Kellem 
510 Heritage Dr., #4, Spearfish 

(605) 644-8888 
www.backlashmotorcycles.com 

Free Labor Law Posters 
available at the 

Spearfish Department of Labor 
& Regulation office 

AND at the 
Spearfish Chamber office. 

 

NEVER PAY FOR THESE! 

Call or stop in for the 
updated 2017 minimum 
wage flyer that you are 

required to display. 

March Renewing Business Members 

Akela Spa 

All About Potential Family Chiropractic 

Barnaud Law Firm Prof., LLC 

Baron Properties 

Black Hills Wild Horse Sanctuary 

Goodrich Motors, Inc. 

H & R Block 

HomeSource Furniture & Floors 

Kids Club Kids 

Masonic Building Association 

Philly Ted's Cheezsteaks 

Professional Mapping & Surveying 

South Dakota Retailers Association 

Timberline Builders, Inc. 

Triple 7 Casino 

Waste Connections 



5 Selfies You Need to Take for Your Business 
Selfies are a great way of showing customers, and potential   

customers, a “behind the scenes” look at your business. They are 

also an effective way of telling your business story. 
 

In addition to selfies, photo bombs can be lots of fun as they are 

extremely shareable content. Photo bombs start off as portraits, 

similar to selfies, but the person in the foreground is upstaged by 

what’s going on behind him/her. 
 

Here are 5 types of selfies/photo bombs you should take for your 

business and post to your social 

streams:  
 

Your History 

A selfie of the business owner in 

front of something historic about 

the business. Good ideas include 

standing in front of an old picture 

of the business from way back 

when, standing in front of a for-

mer owner’s portrait, or the first 

dollar made in the business. If 

you founded the business your-

self, recreate a picture of you 

taken when you first opened and 

display them side by side. 
 

What Makes You Unique (and the same) 

This picture is all about showcasing your personality, but remem-

ber it is for business as well. Try taking a shot in front of a favorite 

collection or hobby, a picture of you in your favorite spot in town, 

or you enjoying your favorite meal.  
 

When you post it ask a question of your audience, so while it 

appears to be about you, you are opening it up to a greater con-

nection with them. Have fun with it. For example, taking a picture 

of you in the morning with your coffee & favorite mug. The post 

could read, “You should’ve seen me before I had my first cup.” 

You and Your Right Hand 

This selfie is a picture of you and the person (or people) who helps 

you beyond measure. It could be someone who works for you, a 

vendor partner, your entire team, or your best customer. The point 

of this selfie is anything but self-serving. Show some appreciation 

on a grand level. Mention how thankful you are for that person in the 

post. 
 

Answer the Most Common Question Asked of Your Business 

This selfie is a unique way of answering the most commonly asked 

question about your       

business. For instance, if 

you are always asked your 

hours, take a picture of your-

self Vanna White style 

showcasing your open sign 

and listing your hours. Make 

it funny and you’re more apt 

to see shares. 
 

Show the Busy-ness 

This idea is more of a photo 

bomb than a selfie. Sneak 

up on your employees hard 

at work, or sneak into a 

meeting and take a picture of yourself with them in the background.  

The key to this shot is the caption you use when posting it. Some-

thing funny like, “This team is always hard at work, regardless of 

what I’m doing.” It will make people laugh because let’s face it,    

people identify with jokes about hard-working employees and their 

bosses.  
 

Selfies and photo bombs lend a humorous air to your social media 

shares. They delight your audience and show a fun side to your 

business. Social media posts should either educate, entice, or en-

tertain. With selfies you have the last one covered brilliantly. 
 

Christina R. Green teaches small businesses, chambers and associations how to connect through content. Her 

articles have appeared in the Midwest Society of Association Executives’ Magazine, NTEN.org, Association-

Tech, and Socialfish. She is a regular blogger at Frankjkenny.com and Memberclicks.  

 

Want to welcome our new neighbors? Talk to 
Graham about inserting a gift into the 

Chamber’s New Resident Welcome Bags! 

2017 Gone Fishin’ Mixers 
April 27    Help-U-Rent/Auto Choice/ 
  Phillips 66/Bunky’s BBQ See Cover 
May 25     Elkhorn Ridge RV Resort 
June 29     Northern Hills Technology/Digital Designs 
July 27      Black Hills Brick Pizza Oven/Blind Guy 
Aug 31      Spearfish Creek Wine Bar 
Sept 28     Behavior Management Systems 
Oct 26       Medical Center of Spearfish 
Nov 16      High Plains Western Heritage Center 
Dec 14       South Dakota Community Foundation 

http://www.christinargreen.com/
http://www.frankjkenny.com
http://www.memberclicks.com


Black Hills Entrepreneurs launch 
businesses at Startup Weekend Black Hills 
 
The Black Hills was buzzing with creativity during Startup Weekend 
Black Hills in Spearfish. Startup Weekend Black Hills was March 
24-26 at the Joy Center on the Black Hills State University campus 
in Spearfish. The 54-hour event was designed to provide superior 
education and mentoring for designers, developers and entrepre-
neurs to take a business pitch and build a functional startup 
throughout the weekend. One-on-one coaching and mentoring was 
provided by seasoned entrepreneurs, investors and marketers in 
the community.  
 
Startup Weekend attendees pitched ideas on Friday night. The six 
top pitches formed teams and continued working through testing, 
business model development and prototype creation. Presentations 
were given Sunday night to a panel of local judges.  
 
The winning teams included:  

First Place: Jaunt, an outdoor adventure guide service. Team 
members included, Adam Roosa, Stephen Swan, Zane 
Swan and Trevor Richardson, all of Spearfish 

Second Place: H20und Dog, a portable backpack to hydrate 
dogs on hikes. Team members included Lindsay 
Frankenfeld, Rapid City; and Tamora Rosenbaum Rapid 
City 

Third Place: Eco-Conversion, a small incinerator for individual 
use and/or neighborhood HOA use. Team members    
included Greg Charlson, Spearfish; Larry Klarenbeek, 
Spearfish; Gavin Brucklacher, Spearfish; Dominique 
Charlson, Spearfish; and Nick Eli, Rapid City 

About the SEDC: The Spearfish Economic Development Corporation (SEDC) was formed as a non-
profit corporation in 1980 by a small group of local business people who were concerned about the 
economy of Spearfish and jobs that were lost due to the Homestake Sawmill fire. In 1994, SEDC reor-
ganized and renewed its partnership with the City of Spearfish and the Spearfish Area Chamber of 
Commerce. Thanks to the financial support of its members, the City of Spearfish, as well as the ongo-
ing partnership with the Spearfish Area Chamber of Commerce, SEDC continues to evolve in order to 
effectively facilitate business development and create jobs for the community.  

Team1: Jaunt took first place in Startup Weekend Black Hills. 
From left, Adam Roosa, Zane Swan, Stephen Swan and Trevor 
Richardson. 

Team2: H20und Dog, 
placed second in Startup 
Weekend Black Hills. From 
left, Lindsay Frankenfeld 
and Tamora Rosenbaum. 

Team3: Eco-Incinerator placed third in Startup Weekend Black Hills 
From left, Gavin Brucklacher, Greg Charlson, Peter Yamaguchi, 
Nick Eli, and Larry Klarenbeek. Not pictured: Dominique Charlson. 

Adam Roosa, who pitched the 
initial idea for Jaunt, said it was a 
whirlwind weekend as their team 
revamped their business model 
several times before deciding on 
Jaunt. “The outdoors is a passion 
for our team, and it was only  
natural to build a business around 
it,” Roosa said. “We had a great 
weekend, exhausting, but in the 
best way possible. There was so much creativity and collaboration 
on our team.” Roosa said the team plans to continue working on 
Jaunt, applying the education they received over the weekend. 
 
“Events like Startup Weekend foster creative and innovative     
thinking, as well as create opportunities for potential new           
businesses in Spearfish,” said Kory Menken, Executive Director for 
the Spearfish Economic Development Corporation. “Startup     
Weekend is a great example of how we can promote business   
recruitment and workforce development,” Menken added. “We are 
engaging students with mentors and allowing entrepreneurs an   
opportunity to grow their skill sets.” 
 
 
Startup Weekend Black Hills was organized through TechStars, a 
mentorship-driven startup accelerator, and a community team 
spearheaded by Melissa Haught and Jeffrey Wehrung of Black Hills 
State University. Other partners included Spearfish Economic De-
velopment Corporation. 

Startup Weekend Black Hills 

 



Member Marketing Opportunities 

New Resident Packets 
Insert a gift for new residents to 
our community in the Chamber 
New Resident gift bags. Free to 
insert. 

 

Gold Card Program 
The Gold Card program is a great way to 
give incentives to over 6,000 employees of 

chamber member businesses. Free to participate. Free 
for all you employees. Stop in and get yours! 
 

New Member Rewards 
Want to reach out to new chamber member businesses? 
This is your opportunity to offer a discount on products 
or services to help them succeed. Free to participate. 
 

Email Blasts to the Chamber Contacts 
Reach over 2,000 local and regional consumers. Cost is 
$150 plus tax per blast, based on first-come, first-served 
scheduling. $85 fee for fundraising events.  
 

‘Fish Wrapper’ Newsletter Inserts 
Reach 700 business and community leaders through the 
monthly “Fish Wrapper.” Cost is $175 for general  
members or $100 for non-profit members.  
 

10% Discount on all May Inserts! 
 

Membership Labels 
Purchase pre-printed labels of the Spearfish Chamber 
membership listing. Cost is $60 per set. 
 

Ad Options 
Newsletter cover, Connection Magazine, New Resident 
Bags, Spearfish Map, In-Room Guide, Event Sponsor-
ship, and the Chamber Website. Cost is dependent on 
product.  
 

Chamber Social Media Outlets 
Have the chamber staff post your events and 
specials on the Chamber Facebook page free 
of charge and reach our over 2,500 followers.  
 
 

Chamber Website Event Calendar 
Submit your events directly on the Chamber website! 
Free opportunity. 

 
 
 

Gone Fishin’ Chamber Mixers 
Perfect opportunity to get your business name published 

and new customers through your doors. 
 

Call today to book your 2018 date. 

Only two dates still available! 

Get your chance before they are gone! 

Call any of the board members listed on the back cover! 
Call or email for more information: 
642-2626 or director@spearfishchamber.org Act today! 

 

Everything from the time you leave 

LAX until you return to LAX is 

included in the $2,299! 
 

Additional expenses: 
Airfare to LAX, Visa $155, Passport, Spending Money, 

Add on Tours, Tip Fee $39 
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Kelsie Darling 

Chair 

Quik Signs 
 

Angie Black 

Vice Chair 

Spearfish Holiday Inn Hotel & 

Convention Center 
 

Barbara Cline 

Past Chair 

Prairie Hills Transit & Child Care 
 

Jason Boke 

Northern Hills Technology & 

Digital Designs 
 

Steve Byrd 

First Western Insurance 
 

Chris Davis 

Northern Hills Training Center 
 

TJ Gusso 

First Interstate Bank 
 

Todd Jensen 

Spearfish GMC Cadillac 
 

Kevin Rhoades 

White’s Canyon Motors 
 

Jenny Scholl 

Master’s Auto Detailing 
 

Jenni Tucker 

Help-U-Rent / Black Hills Blinds 
 

Jess Weaver 

Ketel Thorstenson, LLP 
 

 

Ex-Officio Officers 

Mistie Caldwell, Visit Spearfish 
 

Michelle DeNui, City of Spearfish 
 

Kory Menken, SEDC 
 

Treasurer 

Sharon E. Hoggatt, CPA, PC 

 

Staff 
  

Melissa Barth, IOM 

Executive Director 
  

Tammy McDaniel 

Office & Program Coordinator 
  

Graham Wickwire 

Sales & Communications 

Coordinator 
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Board of Directors  
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